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Lexmark adds Two-Series product line

exmark is bringing its enterprise scale
Lstrengths to a new line of printers designed
for the SMB market. The Lexmark Two Series is
designed for micro-workgroups looking to simply
and securely print, copy, fax and scan, all within
a compact and easy-to-use device.

Typically ranging from two to four people,
micro-workgroups include small businesses, start-ups,
and branch offices or franchises. Two monochrome
preducts in the line have been launched, the
single function Lexmark B2236dw and the multi-
function Lexmark MB2236adw with additional
scanning, copying and faxing functionality.

PUBLISHER

officesolutions
(M E D I A

OEN is published 6 times a year by
Office Solutions Media Limited,

Pipers Business Centre,

220 Vale Road,

Tonbridge,

Kent, TN9 15P.

Tel: 01732 441850

Fax: 01732 441855

E mail: info@officesolutionsmedia.co.uk

OEN incorporates Office Buyword

© 2019 Office Solutions Media Ltd.

Registered Office: Kings Lodge, London Road,
West Kingsdown, Kent TN15 6AR.

Registered in England & Wales: Company No. 04985674

The opinions expressed by contributors are not
necessarily those of the publishers who cannot
accept responsibility for any errors or omissions

Material may be reproduced only by prior
arrangement and with due acknowledgement to OEN

The paper used in this magazine is obtained from
manufacturers who operate within internationally
recognised standards. The paper is made from
Elementary Chlorine Free (ECF) pulp, which is sourced
from sustainable, properly managed forestation

CIRCULATION

QEN is a controlled circulation magazine,
Applications for free copies will be considered upon
receipt of a completed online registration form via
www.oenmagazine.com

UK subscriptions are £78 per annum, post paid.

EU subscriptions are €181.50 per annum. USA & Canada
subscriptions are US5207.50 per annum. All other
countries are $548 per annum. Digital edition global
rate is £70.26 per annum. Single issues: UK £11.75,
EU €18.5, US 525.5, All other countries 563

Customer Services and subscriptions:
Perception MPS Limited

PO Box 304,

Uckfield,

TNZ2 962

ISSN 0030-0187

10  FEBRUARY/MARCH 2019

Century Office shortlisted for
Family Business of the Year

entury Office has announced it has been
Cshortlisted for the second year in a row for a
Family Business of the Year Award in the "East and
East Anglia Family Business of the Year’ category.

Introduced in 2012, the Family Business of
the Year Awards are organised by magazine and
resource centre, Family Business United. The
awards were started in order to acknowledge
and celebrate the family business sector and
the contributions they provide for their local
communities as well as the UK economy.

Winners will be announced on the 6th June
2019 at the May Fair Hotel in London.

Refreshed website

Xerox recognised by for Dams

IDC and Buyers Lab

erox was named a leader in the IDC
XMarketScape: Worldwide Contractual Print
and Document Services Hardcopy 2018-2019
Vendor Assessment. In addition to being
recognised for its digital transformation
offerings, the IDC MarketScape noted how
"'Xerox strives to provide more than just print
solutions by offering end-to-end management

ams has given its www.dams.com company

website a refresh for 2019, re-designed with
a modern new look, user-friendly navigation and
updated with the latest company news and
product information.

The re-designed site offers quick and easy
access to essential information and features while
offering a more comprehensive understanding of
of the entire office print infrastructure.’ Dams core competencies, company services and

For the fifth time, Xerox also won the
Document Imaging Software Line of the Year
award from Keypoint Intelligence - Buyers
Lab. According to the group’s analysts, the
wide variety of Xerox's multifunction printer
(MFP) apps and connectors, created by the
company and its partner developers, were

customer support, all with a fully responsive
design allowing users to access the site on
desktops, tablets and mobiles.

For Dams trade customers, the MyDams
customer portal has been developed to bring
all product details, images, stock information,
customised promotion flyers and sales quotes
together into a single place that’s easy to
manage.

instrumental in winning the award.
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Kl to debut at Clerkenwell Design Week

1 will make its Clerkenwell Design Week debut
Kin 2019 with a pop-up showroom at Paxton
Locher House on Clerkenwell Green. This home
will be transformed into ‘Kl House” for the launch
of several new UK-designed and manufactured
products. There will also be a variety of talks,
workshops and a ‘House Party’, co-hosted with
Bute Fabrics, on the evening of 22nd May. Ki's
new products include an enhanced, integrated
storage, seating and workstation system, a next
generation, cost-competitive sit-stand desk and
bench range, and a new, UK-designed and

manufactured seating collection created for
active learning environments in colleges and
higher education institutions.

Canon appoints new MD

anon has appointed Yusuke Mizoguchi as
CManaging Director of Canon UK and Ireland.
In his new role, Yusuke reports directly into
Yuichi Ishizuka, President and CEO, Canon Europe,
Middle East and Africa.

Effective of 1st January 2019, Yusuke is
responsible for driving sales in the UK and Ireland
and strengthening Canon's brand position in the
local market.

Yusuke has taken up the role following the
departure of Stephen Bates, Canon UK and
Ireland’s former Managing Director, who has left
the company to explore new ventures.

Derwent’s two
product relaunches

'ollowing extensive research and discussions

with inter-disciplinary artists, Derwent has
relaunched its pen category. The new category
will see Derwent Paint Pens replacing the Graphik
Line Painter range in a new-look packaging. The
Derwent Line Maker range also has been adapted
to feature new recyclable packaging, clearer
descriptions and new visuals following discussions
and focus groups with a selection of UK and
international creatives.

DURABLE to display innovations at LogiMAT 2019

0 per cent of communication is visual, so
effective signage and labelling in busy
warehouse environments is important to help

facilitate production processes and improve
efficiency. At LogiMAT 2019, between 19th-21st
February, DURABLE will present its practical
and efficient new ranges in the signage and
labelling category.
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The DURABLE range of warehouse and
logistics labelling now contains 50 products
and offers complete solutions from a single
source.

The overall range is rounded off with
matching insert label sheets, which can be
labelled with the free DURAPRINT software
or individually by hand.
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Xerox recognised
by IDC and
Buyers Lab

Xerox was named a leader in the IDC
MarketScape: Worldwide Contractual
Print and Document Services
Hardcopy 2018-2019 Vendor
Assessment. In addition to

being recognised for its digital
transformation offerings, the IDC
MarketScape noted how 'Xerox
strives to provide more than

just print solutions by offering
end-to-end management of the
entire office print infrastructure.’

For the fifth time, Xerox also won
the Document Imaging Software Line
of the Year award from Keypoint
Intelligence - Buyers Lab. According
to the group’s analysts, the wide
variety of Xerox’s multifunction
printer (MFP) apps and connectors,
created by the company and

its partner developers, were
instrumental in winning the award.

Navitas partners
with Brother UK
to raise food
labelling
standards

Food and health and safety business,
Navitas, is innovating its digital food
safety management system to bring
safer, easier and more efficient
labelling to the food-service
industry.

Working with Brother UK, MNavitas has
further developed its digital food
safety management system to also
address laborious, unhygienic and
potentially unsafe food labelling
processes, by integrating the
TD-2120N compact label printer

with its existing technology.

The printer is compact to save on
space, and the option to power it
from a rechargeable battery means
it can be used from anywhere.
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